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Bu proje Avrupa Komisyonu'nun destegivle finanse edilmistin. Icerik ve materyal sadece yazarlann gorislerini
yansitmaktadir ve Komisyon burada ver alan bilgilerin herhangi bir sekilde kullanilmasindan sorumlu tutulamaz.

Proje numarasi: 2020-1-SE01-KA202-077922



EGZERSIZLER

EGZERSIZIN ADI Pazarlama Karmanizin Olusturulmasi

OGRENME HEDEFLERI Pazarlama becerileri kazanacaksiniz: Girisimcilik
becerileri, Pazarlama ve iletisim

Pazarlama bilgisi : Yonetim ve Planlama, Dijital
okuryazarlik,

Ozel Ogrenme Hedefleri:

1. Pazarlama sirecini anlayacak ve pazarlamanin ne
oldugunun genis anlamini kesfedeceksiniz.

2. Kendi Urlin veya hizmetinizi gelistirirken ¢ok 6nemli
olan pazarlama karmasini yapilandiracak ve elestirel
diisiinme becerilerinizi gelistireceksiniz.

3. Uriiniiniizii/hizmetinizi koyacaginiz pazari
taniyacaksiniz ve bu, Benzersiz Satis Tekliflerinizi daha iyi
anlamaniza yol agacaktir.

4. Pazarlama karmasi, bir pazarlama stratejisinin
uygulanmasina gelince sadece baslangictir. Bu sorulari
yanitlamak, pazarlama stratejisi planinizin neyi
gerektirdigine karar vermenizi saglayacaktir.

SURE Yaklasik. 2 saat

TANIM Genellikle pazarlama ilkeleri olarak bilinen pazarlama
ilkeleri, isletmelerin basarili pazarlama stratejileri
olusturmak icin kullandigi kabul goérmis pazarlama
kavramlaridir. Stratejimizi siklikla bu yol gosterici fikirlere
dayandiririz. Pazarlama ilkelerini kullanarak {riin veya
hizmetleri etkili bir sekilde tanitabiliriz. Genellikle
Pazarlama Karmasi olarak adlandirilir ve buna goére Grin
veya hizmet olmasina bagh olarak 4P veya 7P olarak
bulunabilir.

Tercihlerinize gore hayali bir Grin/hizmetin Pazarlama
Karmasini olusturacaksiniz. ipuglari: Zaten bir Griiniiniiz
veya hizmetiniz varsa bunlari Pazarlama Karmasini
uygulamak icin 6rnek olarak kullanabilirsiniz.
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What is our product? What is the value & price How will people discover

How/Where do people

Quality & value, Branding & of our product? our products? purchase our product?
imaginery, User experience, Strategy, List price, Messaging, Search Marketing, Website, Marketplaces (e.g.
Features, Warranties Discounts, Payments Social media, Advertisement, Amazon, eBay), Retail
methods, Free elements, Direct Marketing, experience, International

Credit terms Partnerships, Offline expoerts, Wholessale,

marketing, Word of Mouth Resellers

Price

7Ps Marketing Mix

Physical

evidence
What should our
Who do we hire and how How do we deliver our environment be like?

should we act? product consistently?

Offices/stores, Packaging,
Employess, Founders, Standadisation, Equipment/facilities,
Culture & image, Customer Measurement, Delivery, Recommendations, Interior
service, Training Complaint handling, design, Music&sounds, Staff
Response time, R&D appearance, website visits,
ot

DESTEKLEYiCi ARACLAR
(videolar, baglantilar,
ppt'ler vb.)

Pazarlama Karmasi, Pazarlama disiplinindeki en temel
cercevelerden biri olarak kabul edilir. Asagidaki video,
ornekler vererek ve pazarlama stratejinizi tasarlamak veya
analiz etmek icin 4P'leri nasil kullanabileceginiz gibi
sorulari yanitlayarak 4P'leri analiz ediyor.
https://www.youtube.com/watch?v=g gEOfOUePw

Asagidaki video ise bir hizmet sektériinde pazarlamanin
7P'sini kapsamaktadir: Uriin, Fiyat, Yer, Promosyon,
insanlar, Fiziksel Kanitlar ve Siire¢. Ornekler kullanarak
7P'lerin nasil uygulanacagina dair fikir saglar.
https://www.youtube.com/watch?v=ij39z2P aQl

Kaynakga

Armstrong, G. ve Kotler, P. (2016). Pazarlama: giris.
Pearson

Barone, A. (2023, 15 Mayis). Pazarlama Stratejisi: Nedir,
Nasil ¢alisir, Nasil olusturulur. Investopedia.
https://www.investopedia.com/terms/m/marketing-
strategy.asp#:~:text=
A%20marketing%20strategy%20refers%20to ve
%200ther%20high%2Dlevel%20elements
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https://www.youtube.com/watch?v=g_gEOf0UePw
https://www.youtube.com/watch?v=ij39z2P_aQI
https://www.investopedia.com/terms/m/marketing-strategy.asp#:~:text=A%20marketing%20strategy%20refers%20to,and%20other%20high%2Dlevel%20elements
https://www.investopedia.com/terms/m/marketing-strategy.asp#:~:text=A%20marketing%20strategy%20refers%20to,and%20other%20high%2Dlevel%20elements
https://www.investopedia.com/terms/m/marketing-strategy.asp#:~:text=A%20marketing%20strategy%20refers%20to,and%20other%20high%2Dlevel%20elements
https://www.investopedia.com/terms/m/marketing-strategy.asp#:~:text=A%20marketing%20strategy%20refers%20to,and%20other%20high%2Dlevel%20elements
https://www.investopedia.com/terms/m/marketing-strategy.asp#:~:text=A%20marketing%20strategy%20refers%20to,and%20other%20high%2Dlevel%20elements

Ellering, N. (2022, 19 Agustos). Pazarlamanin ilkeleri

nelerdir? 7P'lere, deder ilkelerine ve faaliyet ilkelerine
genel bakis . CoSchedule.
https://coschedule.com/marketing/principles-of-

marketingt#twhat-are-the-7-principles-of-marketing--the-

7-ps-of-marketing-mix

Santander Universiteleri. (2023, 23 Subat). 7P'ler:
Pazarlama karmasinin 4P'leri nasil dahil oldu? .

Santander. https://www.becas-
santander.com/en/blog/the-7-
ps.html#terror=login required&state=2ee8dee6-a811-

4133-8af2-24c8483ec9c3
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Dlzen:

What is our product?
Quality & value, Branding &
imaginery, User experience,

Features, Warranties

What is the value & price
of our product?
Strategy, List price,
Discounts, Payments
methods, Free elements,
Credit terms

Price

How will people discover
our products?

Messaging, Search Marketing,
Social media, Advertisement,
Direct Marketing,
Partnerships, Offline
marketing, Word of Mouth

7Ps Marketing Mix

How/Where do people
purchase our product?

Website, Marketplaces (e.g.
Amazon, eBay), Retail
experience, International
expoerts, Wholessale,
Resellers

Who do we hire and how
should we act?
Employess, Founders,

Culture & image, Customer
service, Training

How do we deliver our
product consistently?

Standadisation,
Measurement, Delivery,
Complaint handling,
Response time, R&D

Physical

evidence
What should our
environment be like?

Offices/stores, Packaging,
Equipment/facilities,
Recommendations, Interior
design, Music&sounds, Staff
appearance, website visits,
Testimonials/reviews
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https://coschedule.com/marketing/principles-of-marketing#what-are-the-7-principles-of-marketing--the-7-ps-of-marketing-mix
https://coschedule.com/marketing/principles-of-marketing#what-are-the-7-principles-of-marketing--the-7-ps-of-marketing-mix
https://coschedule.com/marketing/principles-of-marketing#what-are-the-7-principles-of-marketing--the-7-ps-of-marketing-mix
https://www.becas-santander.com/en/blog/the-7-ps.html#error=login_required&state=2ee8dee6-a811-4133-8af2-24c8483ec9c3
https://www.becas-santander.com/en/blog/the-7-ps.html#error=login_required&state=2ee8dee6-a811-4133-8af2-24c8483ec9c3
https://www.becas-santander.com/en/blog/the-7-ps.html#error=login_required&state=2ee8dee6-a811-4133-8af2-24c8483ec9c3
https://www.becas-santander.com/en/blog/the-7-ps.html#error=login_required&state=2ee8dee6-a811-4133-8af2-24c8483ec9c3

EGZERSIZNO 2

EGZERSIZIN ADI Gorsel bir Satis Stireci Akis Semasi olusturun

OGRENME HEDEFLERI Satig yonetimi becerileri kazanacaksiniz: Girisimcilik becerileri,
iletisim ve ag olusturma ve miizakere

Satig Yonetimi bilgi : Zaman yonetimi ve Planlama, Dijital
Okuryazarlk kazanacaksiniz, Risk alma

Ozel Ogrenme Hedefleri:

1. Satis Suirecini Anlamak: Potansiyel musteri yaratma, potansiyel
musteri bulma, degerlendirme, sunum, itirazlarin Gstesinden
gelme, kapanis ve takip dahil olmak lizere satis slirecinin siral
asamalarini 6greneceksiniz. Bu bilgi size satis faaliyetlerinin nasil
yapilandirildigina dair temel bir anlayis saglayacaktir.

2. Karar Noktalarinin Belirlenmesi: Akis semasi etkinligi araciligiyla
satis sirecindeki kilit karar noktalarini belirleyeceksiniz. Bir
potansiyel misteriyi takip edip etmemek, itirazlari nasil ele almak
veya satisi ne zaman kapatmak gibi kritik secimlerin nerede
yapildigini tanimayi 6greneceksiniz. Bu beceri, gercek satis
etkilesimleri sirasinda bilingli kararlar vermek icin degerlidir.

3. Dijital Okuryazarlhk: Katihmcilar, satis streci akis semasini
olusturmak icin cevrimici aracglar veya sablonlar kullanarak dijital
okuryazarlik becerilerini gelistireceklerdir. Dijital araclarla ilgili bu
uygulamali deneyim, onlari glinimizin teknoloji odakl is
ortaminda degerli bir beceri olan dijital olarak gorsel icerik
olusturma slirecine alistiracaktir.

4. Gorsel Temsil Becerileri: Gorsel bir satis streci akis semasi
olusturarak, karmasik siiregleri gorsel olarak temsil etme
becerilerini gelistireceksiniz. Her adimi net ve dizenli bir sekilde
tasvir etmek icin sembolleri, sekilleri ve oklari nasil kullanacaginizi
ogrenecek ve bilgileri etkili bir sekilde iletme yeteneginizi
gelistireceksiniz.

SURE isin karmasiklik diizeyine bagli olarak 8 saat veya daha fazla

TANIM Potansiyel misteri yaratmadan satisi kapatmaya kadar satis
slirecindeki adimlari gésteren goérsel bir Satis Siireci Akis Semasi
olusturun. Bunu kagit lizerinde, post-it'lerle veya ¢evrimigi bir
arag veya sablon kullanarak yapabilirsiniz. Akis semasi, satis
slirecindeki sirali asamalari, temel eylemleri ve karar noktalarini
anlamaya yardimci olur.
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Sample Sales & Marketing Process Flow
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Sample Sales & Marketing Process Flowchart from Marketo

resim kaynagi: Satis Sureci Akis Semasi: Bilmeniz Gereken Her
Sey, Zen Akis Semasi tarafindan

DESTEKLEYiCi ARACLAR
(videolar, baglantilar,

Template.net , ZenFlowchart , Canva gibi platformlarda bulabilir
veya sadece Office uygulamanizi kullanabilirsiniz.

pptier vb.) Videolar:
Nasil satilacagdini 6grenerek hayatta her seyi nasil
basarabilirsiniz? | Rana Kordahi | TEDxCQU
Kaynakca TR: Yeni Baslayanlar icin 11 Satis ipucu

TR: Satis Sureci Akis Semasi: Bilmeniz Gereken Her Sey

TR: Anum Hussain'in Jill Konrath'in "SNAP Selling" kitabi
hakkinda yaptigi kitap incelemesi

ES: Emprendedoras icin dnerilen 10 kitap (kadin girisimciler icin
Onerilen 10 kitap)
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https://www.zenflowchart.com/guides/sales-process-flowchart-all-you-need-to-know
https://www.zenflowchart.com/guides/sales-process-flowchart-all-you-need-to-know
https://www-template-net.webpkgcache.com/doc/-/s/www.template.net/editable/sales-flowchart
https://www.zenflowchart.com/guides/sales-process-flowchart-all-you-need-to-know
https://www.canva.com/learn/flowchart-design-tips/
https://youtu.be/lKedDUV8MO0
https://youtu.be/lKedDUV8MO0
https://www.liveagent.com/blog/sales-tips-for-beginners/
https://www.zenflowchart.com/guides/sales-process-flowchart-all-you-need-to-know
https://blog.hubspot.com/sales/snap-selling-summary
https://blog.hubspot.com/sales/snap-selling-summary
https://www.planetadelibros.com/blog/actualidad/15/nuestros-tops/11/articulo/libros-recomendados-para-mujeres-emprendedoras/17

GOREVLER

Gorev Adt: Surdurulebilir Ortakliklari arastirin ve 6rnek bir kurul olusturun

Gorev Tanimi Sirdirilebilir ortaklik kavramini, bunlarin isletmeniz icin
onemini ve bu alandaki basarili ortakhk érneklerini arastirin.

Bir 6rnek pano olusturun (kagit (izerinde veya dijital olarak,
ornegin “Miro” yazihmiyla) .

Gorevi anlamak Kigulk isletmelere yonelik strdurilebilir ortakliklarla ilgili
(Gorevi Izlemek veya makaleleri okuyun, videolari izleyin veya vaka calismalarini
Okumak)

kesfedin ve fikirleri kendi kullaniminiz i¢in uyarlayin.
Unutmayin: Kétl 6rnekler ayni zamanda bunun nasil
YAPILMAMASI gerektigi konusunda da yol gosterici olabilir.

Gorevi gergeklegtirme Konsepti daha iyi anlamak icin 6&nemli noktalar 6zetleyin ve
basarili stirdirilebilir ortaklik 6rneklerini toplayin ve ardindan
neyi basarmak istediginizi gorsellestirmek igin panonuzu
olusturun.

Kaynakca Alet:

Miro , katiimcilarin gergek zamanh olarak birlikte ¢alismasina
olanak taniyan g¢evrimigi, isbirligine dayal bir beyaz tahta
platformudur. Katilimcilarin etkilesimlerini canlandirmak ve
tartismak icin metin, gorseller ve yapiskan notlar
kullanabilecekleri rol yapma senaryolari igin sanal alanlar
olusturabilirsiniz.

Videolar:

Tedx “ iklim Eyleminin Kadinlar icin Gizli Firsatlarl” Yazan: Zineb
Sqalli

Laina Raveendran Greene'den vokal podcast'i Kadinlar ekonomik
refahin anahtaridir

Sirdurilebilir kalkinma hedefleri fonu, “Barisa Giden Yol -
Surdirilebilir Kalkinma Hedefleri is Diinyasi icin Neden lyidir”
konferansi (1 saat 25 dakika)

Daha fazla okuma:

TR blog Researchgate, indirilebilir pdf, Kicik isletmelerde
tedarikci isbirliginde surdarialebilirlik katiliminin 6nemi , Juhnani
Ukko, Minna Saunila, Mina Nasiri, Tero Rantala tarafindan
yazilmustir.
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https://miro.com/it/
https://www.youtube.com/watch?v=P6jll4ALcYk
https://www.youtube.com/watch?v=bUSMPLPMASM&t=2s
https://www.youtube.com/watch?v=bUSMPLPMASM&t=2s
https://www.youtube.com/watch?v=ArgrXsomJVg&t=150s
https://www.youtube.com/watch?v=ArgrXsomJVg&t=150s
https://www.youtube.com/watch?v=ArgrXsomJVg&t=150s
https://www.researchgate.net/publication/352891422_The_importance_of_sustainability_engagement_in_small_businesses_supplier_collaboration
https://www.researchgate.net/publication/352891422_The_importance_of_sustainability_engagement_in_small_businesses_supplier_collaboration

ESP UNCTAD web sayfasindaki "Acelerando el desarrollo
sostenible con empresas familyes" makalesi

TR Alman Federal Cevre, Doga Koruma, Bina ve Nukleer
Guvenlik Bakanligi, indirilebilir pdf, “Strdurulebilir tedarik zinciri
yonetimi icin adim adim kilavuz”

SPA blogu Pacto mundial Red espanola “Pasos para integrar la
sostenibilidad de tu empresa”

SPA blogu Greenglobe "Daha sirdirilebilir bir isletme icin 10
sonuc" Javier Pedraza tarafindan yazilmistir

Gorev No:

2

Gorev Adr:

Rakiplerinizi belirleyin

Gorev Tanimi

Hedef grubunuz, spesifik rindnizin veya sirketinizin, onlarin
ihtivac ve degerlerine, sahadaki diger tekliflerden daha uygun
olup olmadigini hissetmelidir.

Bunu basarmak icin potansiyel rakipler hakkinda veri toplamaniz
gerekecek. Bu, sirketinizi subenizin dismanligindan ayirmaniza
olanak taniyacaktir.

Gorevi anlamak
(Gorevi Izlemek veya
Okumak)

Bir rakip analizi yapmak icin her tirden rakibe (yeni girenler,
kiictik firmalar, dogrudan veya dolayl) ve onlarin giicli ve zayif
yonlerine odaklanmaniz gerekir. Anahtar sorularla Ozetlenen
organize arastirmalar yoluyla onlarin iletisim, markalasma, dneri,
strateji, icerik ve yayma kanallarini kendi kanallarinizla
karsilastirmalisiniz. Goérevi gercgeklestirmenizde size destek
olacak bir sablon saglanacaktir.

Bu analizde size yardimci olmak i¢in ¢evrimic¢i araglar da
mevcuttur: 6rnegin, rakipleriniz hakkinda c¢evrimici arastirmalar
hakkinda veri toplamak i¢cin SpyFu veya sosyal medya
platformunuzun sektérdeki digerlerine kiyasla ne kadar iyi
performans gosterdigini bilmek icin Rival I1Q .

YouTube'da size rakip analiziyle ilgili bilgiler saglayacak daha
fazla bilgi, makale okuyabilir ve videolar izleyebilirsiniz.
Orn: Bu YouTube videosunu izleyin

Gorevi gergeklestirme

Asagidaki sablon, rakiplerinizi analiz ederken dikkate almaniz
gereken onemli sorulari ve alanlari icermektedir.

Avrupa Birligi tarafindan finanse edilmektedir. Ancak ifade edilen goriis ve goriisler yalmzca yazar(lar)a aittir ve Avrupa Birligi'nin veya Avrupa
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https://unctad.org/es/news/acelerando-el-desarrollo-sostenible-con-empresas-familiares
https://unctad.org/es/news/acelerando-el-desarrollo-sostenible-con-empresas-familiares
https://www.bmuv.de/fileadmin/Daten_BMU/Pools/Broschueren/nachhaltige_lieferkette_en_bf.pdf
https://www.bmuv.de/fileadmin/Daten_BMU/Pools/Broschueren/nachhaltige_lieferkette_en_bf.pdf
https://www.pactomundial.org/noticia/como-ser-una-empresa-sostenible/
https://www.pactomundial.org/noticia/como-ser-una-empresa-sostenible/
https://www.greenglobe.es/10-consejos-para-lograr-una-empresa-mas-sostenible/
https://www.greenglobe.es/10-consejos-para-lograr-una-empresa-mas-sostenible/
https://www.spyfu.com/
https://www.rivaliq.com/
https://www.youtube.com/watch?v=C91utiNU0cI

Marketing competitive analysis

Branding Proposition

How are they engaging

What are they offering

their audiences and What is their tag line, .
P L to solve their
getting interactivity? brand look, and feel, P
X K customers' pain or
Are they using groups, messaging, tone?

roblem?
pages, forums? P

Channels
( How are they using
What is their content to attract, Where are they
strategy/business nurture, convert, and promoting their
rnodel?.Wh'at is their get Tf?c?:: c;lztasmers? business? Where are
key objective? What ’ » 010g3, they generating leads
tactics are they using? whitepapers, case from?
studies, posts,
articles, etc.
Advertising
Where are they What networks are they
What is their "unique advertising and what is using and how big is
selling point"? their traffic and spend their reach and
for this channel? engagement?

How do they rank for
keywords? Where are
they driving traffic to...
blogs, web or landing
pages?

How are they marketing
to their customers
through different stages
of the sales-cyrcle?

Who are they targeting,
what is their key
message and call to
action?

What events are they hosting, sponsoring, or exhibiting at? Events or
conferences - online or in-person events or both?

Marketing competitive analysis

Branding Proposition

Channels

~ [ ~
g

Advertising
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Kaynakca

Rakipleriniz hakkinda cevrimici arastirmalara iliskin verileri
toplamak icin SpyFu

Rakip 1Q, sosyal medya platformunuzun sektordeki diger
platformlarla karsilastinldiginda ne kadar iyi performans
gosterdigini bilmek icin

McGruer. D, (2020). Dinamik Dijital Pazarlama . Willey
Shewan, D. (2022, 3 Eylul). SWOT analizi nasil yapilir (6rnekler

ve lcretsiz sablonla!) . Kelime akisi.
https://www.wordstream.com/blog/ws/2017/12/20/swot-analiz

Duzenler:

BOSS
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BQSS

Marketing competitive analysis

/ \

How are they engaging
their audiences and
getting interactivity?

Are they using groups,

pages, forums?
N\ J

What is their
strategy/business
model? What is their
key objective? What
tactics are they using?

\__________/

What is their "unique
selling point"?

How are they marketing
to their customers
through different stages
of the sales-cyrcle?

Branding

What is their tag line,
brand look, and feel,
messaging, tone?

How are they using
content to attract,
nurture, convert, and
get repeat customers?
Video, blogs,
whitepapers, case
studies, posts,

\_________

\ articles, etc. /

Advertising

Where are they
advertising and what is
their traffic and spend

for this channel?

How do they rank for
keywords? Where are
they driving traffic to...
blogs, web or landing

ages?

"

Proposition

What are they offering
to solve their
customers' pain or
problem?

Where are they
promoting their
business? Where are
they generating leads
from?

___/

Social

What networks are they
using and how big is
their reach and
engagement?

Campaigns

Who are they targeting,
what is their key
message and call to
action?

\__/

What events are they hosting, sponsoring, or exhibiting at? Events or
conferences - online or in-person events or both?
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Marketing competitive analysis

Branding Proposition

B B

~___\____J\ _____/
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